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SEMANTIC FIELDS OF TOURIST TERMS
IN MODERN ENGLISH DISCOURSE

Tourism terminology is an important section of the term system of any
language. This can be explained by the fact that the field of tourism is considered to
be a significantly meaningful sphere which concerns practically each person in
modern society. The relevance of the tourism terminology study is determined by the
growth of intercultural relations, the role of the language of tourism in the modern
communicative process, as well as the insufficient knowledge of word-formation,
morphological, semantic and functional characteristics of tourist terminology.

The vocabulary system of any professional language is reflected in the
systematic conceptual field. The meaning of any lexical unit does not exist in
isolation, but in a certain relation with the meaning of other words of the given
semantic field [4, p. 112].

The most significant feature in which terms differ from common words is their
belonging to the terminological field. Under the terminological field is understood a
peculiar, artificially delineated area of existence of the term, within which it has all
the characteristics that are peculiar to it. A field for a terminological concept is the
system of concepts to which it belongs, and for a term-word a field is also a set of
other terms-words with which it interacts within a given professional language, on the
basis of which it forms itself and which influences its linguistic form [3, p. 110-111].

The use of semantic fields as a method of describing terminological vocabulary
Is associated with the division of terminological lexical units into specific
lexicosemantic groups. Terms belonging to one thematic group constitute a relatively
independent lexical microsystem, taking into account their internal semantic relations
[3, p. 112]. Such groups are micro fields belonging to a particular common field.

The semantic field of tourism is the most common combination of words that
denote this sphere of human activity.

It consists of the following micro fields, selected by hierarchical criteria:
“Types of Tourism and Travel” (agricultural tourism, space travel/tourism, special
interest holidays); “Tourists’ accommodation” (floatel, boutique hotel, bungalow,

connecting rooms, suite); ‘“Transport” (canoe, liner, courtesy bus, autopista,
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motorcoach, beltway, aerostat); “Entertainment” (coral reefs, theme park, wine
tasting); "Equipment” (backscatter, baggage lockers, twin beds, berth, baggage
(luggage) lift); “Tourist’s equipment” (trunk, backpack, compass, cabin bag, road
map); “Food” (bill of fare, coffee shop, bistro, drive-in restaurant, American service);
“People in the field of tourism” (bell hop, concierge, animator, day visitor, walked
guest, no show); “Processes” (advance reservation, cancellation, booking, agent
bypass, accreditation, arrival without notice); “Services” (aircraft leasing, bareboat
charter, after-sales service, add-on); “Tariffs and payment” (bereavement fare,
booking charge, cancellation charge); “Documents” (baggage check, accident
insurance, customs declaration, baggage tag); “Organisations” (state tourism office,
commercial agency, cruise-only agency, Destination Management Company (DMC));
“Seasons” (busy season, dead season, high season, holiday season, off-peak, shoulder
season, slack season); “Medical provision of tourism” (contains a vocabulary
indicating the disease (altitude sickness, break bone fever, leishmaniosis, malaria,
mountain sickness, cholera, diphtheria).

Each of the distinguished micro-fields and lexical-semantic groups is not
isolated from each other. These are open microsystems whose members
interconnected. According to Yu.D. Apresyan: "... from any semantic field, through a
more or less long chain of mediated links, it is possible to get into any other field" [1,
p. 251-252].

The language of English tourism, like most modern professional languages,
consists of lexical units of two types: word terms and terms-phrases or one-
component and respectively multi-component terms (root morpheme is considered as
a component) [2, p. 146].

So terms are a group of words which requires special attention, constant
checking with dictionaries and constant updating the meaning of names in human's
memory.
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Kupuno Jleonos (m. Binnuys)

OCOBJIMBOCTI NIPOLIECY HABYAHHS IHO3EMHOI MOBH Y
IMOYATKOBIN IIIKOJII

HapuanHs iHO3eMHIN MOB1 YYHIB MTOYAaTKOBOI IIKOJU 3HOBY CTall0 MIPEAMETOM
3aIliKaBJI€HOT PO3MOBHM TiefaroriB, ¢igoyioriB 1 0OaTbkiB. Panime mnpuaiisiocs
HEJIOCTaTHLO yBaru ImpoOjeMaM 1 OCOOJUBOCTSAM BHBUCHHS 1HO3EMHOI MOBH,
noynHaround 1 Kiacy cepelHbOi MIKOJIHM, OUTBII TOrO, TUIBKH B HEBEJIMKOMY YHCII
K17 3aCTOCOBYBAJIMCS TaKli CHCTEMH HaBYaHHA 1HO3€MHOI MOBHM. B nanumii yac,
HAaBUYaHHS 1HO3€MHO1 MOBH 3 JIOIIKUIBHOTO BiKy a00 B MOYATKOBIA IIKOJII HAOYIJIO
MacoBOT'O XapakrTepy.

VY mporeci HaBYaHHI JiTeH 1HO3eMHOI MOBHM Tpeba mam’sTaTd, 0 JUTHHA
OTIAaHOBYE MOBY B Pe3yJIbTaTi HACIITyBaHHS MOBHU JOPOCIHX, NUIAXOM iMiTaIlii 6e3
[UIECTIPIMOBAHOTO HaBuaHHA. lle oO3Hauae, M0 HIXTO HE TIOSICHIOE TPABUI
rpaMaTUKH, 1 THM HE MEHII OUIBIIICTh MITeH A0 I’ SITHU-IIECTH POKIB BXKE HACTLILKH
OMAHOBYE CKJIAJHY TpaMaTHKy, M0 Oyaye CaMOCTiiiHI BHCIIOBJIIOBAHHS, YCITIIITHO
BUpIIIye KOMYHIKATHBHI 3aBJIaHHS, a JI0 CEMH-BOCBMH POKIB B MOBI JUTHHH
3 SIBJISIFOTHCSL CKJIAAHI PEYEHHS, TEKCTH 3HAYHOI NMOBXKUHU. | Ipyry MOBY IWUTHHA
OIAHOBYE TaK CamoO JIETKO, K TMEpIIy — CIOHTAaHHO, 0€3 BHOKPEMJICHHS MpPaBWII,
3aBSKH HAA3BUYANHIN 3TaTHOCTI JIO IMiTallii, SKa BTPAYa€THCS 3 POKAMHU.

OpmHak iMiTalis HE € OCHOBHHUM MEXAaHI13MOM OBOJIOAIHHS MOBOIO B JUTHHCTBI.
MOXIUBICTh CaMOCTIHHOI TMOOYJOBM BHCIOBIIOBAHHS JOCSTAETHCS 32 PaXyHOK
BEIUYE3HO1 (3pO3yMilo, HEYCBIOMIIFOBAHOI) aHATITHYHOI pOOOTH TUTHHU, SKa HE
CTUIBKHM 1IMITY€, CKUIBKM PO3WICHOBYE ¥ Yy3arajabHIOE BcE, II0 OayuTh 1 4ye, 1

BHUBOJUTH CUCTCMHU IIPpaBUII, SIK1 BU3HAYAIOTh BHpa3 iHI[I/IBiI[yaJ'IBHI/IX AYMOK OUTHUHH.
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